
Session I 
Friday 2:30 - 3:40 PM 

Woods, Aspen, Cypress, Willow, and Oak are located on the main floor. 
The Parlor and Conference Rooms are located on the lower level. 

 

VA = Visual Arts, LA = Literary Arts, PA = Performing Arts, MA = Media Arts, A = All 

JANET BLOCH:  Exhibiting Professionalism (VA)           Woods  
This workshop will dispel some of the mysteries of how to approach galleries, what goes into a gallery 
packet, how to write an artists statement, and strategies for getting into exhibitions. The workshop will 
cover: resume, image quality, artist statement, and professionalism. 
 

Janet Bloch holds a Master of Fine Arts from the School of the Art Institute of Chicago.  Ms. Bloch 
served as the Gallery Director of Woman Made Gallery in Chicago from 1993-2000.  She is the recipient 
of numerous grants.  She also has extensive experience giving professional workshops for artists 
interested in exhibiting their work. 

MATTHEW HENNESSY: Surviving in the NEW Music Business (PA)     Cypress     
 Get an inside look at how the new deals are being put together as well as how to navigate in the ever 
changing "Music Business".  Discussion will include what you need to know to get your music heard and 
what you need to be aware of to generate revenue from it. 
 
Matt Hennessy is a Chicago based Producer, Mix Engineer and Studio Owner with string roots in the 
Chicago Urban Music Scene.  He received formal training at Berklee College of Music, studying both 
Jazz Performance and Production.  While attending Berklee he began working as a professional 
Engineer in the Boston Area, landing sessions with the likes of LL Cool J and The Su-Tang Clan.  In 
2000, after returning to his native Chicago, Hennessy joined the staff of Chicago Trax / The Chocolate 
Factory to engineer projects for R. Kelly, Jay-Z, Twista, Kanye West, DMX, and many others.  The 
coming years would find Hennessy behind the boards for a diverse group of artists from Disturbed to 
Mariah Carey.  Teaming up with Grammy Award Winner / Producer Maurice Joshua, Hennessy mixed 
many projects for Beyoncee (Destinyôs Child), Omarion, John Legen, Shakira and the late Curtis 
Mayfield.  By 2006, Matt found himself sitting as Chief Engineer for Chicago landôs Premier Multi-
Platinum, Grammy Nominated Producer, The Legendary Traxster, as well as establishing VSOP 
Productions as a way to focus his production expertise and provide opportunities for upcoming urban 
acts from the Chicago land area.  Stepping out on his own in 2009, Hennessy opened the Doors at 
VSOP Studios on Chicagoôs West side and is very excited to unleash a flock of new productions on the 
world. 

JOHN MCDAVITT:  Heroic Decision Making (A)                    Willow  
You have the opportunity to determine the quality of your career (and, more importantly, your life) by the 
decisions you make. Your decisions express to the world your personal values and your value to the 
marketplace.  Learn what it means to build your life and career around óHeroic Decision-Making.ô A 
powerful character and business building presentation that will challenge you to toss aside mediocrity 
and embrace the path you, and only you, were made to follow! 
 

Knowing he wanted to make a living as an artist from a young age, John determined to learn all he could 
about his craft and business to remain independent. He became adept at a number of creative 
disciplines including product development, airbrushing, mural design and computer graphics/illustration. 
These various skills have made for a busy work schedule the past two decades. Being a freelance artist 
taught John to develop business and relational skills and maintain high standards for his clientsô 
projects. Perhaps most importantly, John learned to never turn away an appropriate challenge whether 
or not he had all the answers before starting the job! 

www.janetbloch.womanmade.net 

www.jeffreypfisher.com 

JEFFREY FISHER:  Being a Mobile Media Mogul (A)              ASPEN 
We will discuss all the ways to use and converge different media to make, promote, and sell your art. 
 
Jeffrey P. Fisher provides audio, video, music, writing, consulting, training, and media production and 
post-production services for individuals, corporate, and commercial clients through his own company, 
Fisher Creative Group. Through FCG, Fisher provides digital content creation including words, music, 
sound, and visuals. His work can be heard and seen on dozens of corporate and commercial 
productions and independent films. He also consults with people from around the world on small 
business, career building, promotion, and using digital tools effectively. Fisher also writes extensively 
about music, sound, and video for print and the Web and has authored ten books and two training DVDs 
(and still counting). 



Session I Cont. 
Friday 2:30 - 3:40 PM 

Woods, Aspen, Cypress, Willow, and Oak are located on the main floor. 
The Parlor and Conference Rooms are located on the lower level. 

 

VA = Visual Arts, LA = Literary Arts, PA = Performing Arts, MA = Media Arts, A = All 

PING WU:  Are You Ready?  (A)                                                                        Oak  
"You're not choosing a man, you're choosing a life style."  It's a commitment without a marriage.  Join 
Ping for a session on self-assessment and key points to help you on your artistic journey.  Key points to 
the journey include vision, your map, problem solving skills, invisible value, and being kind to yourself. 
 
Ping is a Chicago-based Chinese fashion designer who came to the United States from Chengdu, China 
alone as a teenager.  After completing studies in Biology, Psychology and Physical Rehabilitation at the 
University of Pittsburgh, and SUNY Buffalo, she resumed her childhood love for crafts and design.  She 
attended Istituto Maragoni in Milan and then interned with Milanese designer Luisa Beccaria and Bless 
in Paris.  In May of 2007 she fulfilled a long-time dream by launching her own fashion line Ping Wu in 
Chicago.  She has been invited to participate in numerous shows and contests.  The MCA Store of the 
Chicago Museum of Contemporary Art bought her entire collection in April 2007.  During the WenChuan 
China Earthquake, Ping volunteered in many ways including designing a shirt for earthquake donors, 
reporting on the situation, and became an interpreter and psycho-social trainer for Red Cross 
International Freedom and Mercy Corp humanitarian organizations.  She has been recently selected for 
the 7th season of Project Runway on the Lifetime Channel.  Ms. Wu is also a past attendee of SEA. 

MEET THE KEYNOTE:  Robert Fishbone                       Conference Room 1    
  
 

$1,000 BUSINESS PLAN PITCH COMPETITION                      Regency Ballroom  

Come and watch student business plan pitch presentations.  You may come and go during this time slot 
but only between individual presentations. 

Special Time! 
2:30 - 4:45 PM 

www.pingwudesignstudio.com 

McCord & Stebbins:  Writing a Book Proposal that Gets Attention (LA)PARLOR  
Join Jennifer McCord and Sheryl Stebbins as they present a workshop on non-fiction and fiction book 
proposals. Learn the who, why and what makes a book proposal stand out for the agent, editor and sales 
department for book publishers.  
 

Sheryl Stebbins began her career with Waldenbooks where she worked as manager of a store, book 
buyer, and then Director of Buying for the chain.  From there she went on to Random House where she 
worked as the Marketing Director.  She now works as a freelance writer, editor and publishing industry 
consultant.  
 

Jennifer McCord is a writer, editor, educator, and publishing consultant in Seattle WA.    Throughout her 
25 year career, Jennifer has worked in nearly ever aspect of the publishing industryðfrom traditional 
publishing paths to small press and self-publishing ventures. She currently lends her expertise in the book 
business to writers and publishers through her consulting and coaching business, Jennifer McCord 
Associates.  

www.jennifermccord.com 



Session II  
Friday 3:50 -5:00 PM 

Woods, Aspen, Cypress, Willow, and Oak are located on the main floor. 
The Parlor and Conference Rooms are located on the lower level. 

 

VA = Visual Arts, LA = Literary Arts, PA = Performing Arts, MA = Media Arts, A = All 

KELLEY BAKER:  Guerilla Marketing & Self Distribution (MA)                ASPEN                                                                                            
Independent filmmaking may be alive and well, but independent distribution is another story. At a time 
when "independent" films have to have a star and a multi-million dollar budget, how do you get your film 
seen? Forget Sundance, Miramax, and PBS (these places get hundreds of submissions a year). Learn 
to make a realistic assessment of the market for your film, and then take marketing and distribution into 
your own hands. From wooden nickels and websites, to press kits and reviews, this workshop takes you 
through the different ways to reach your audience. Do you submit to film festivals or not? What about on
-line opportunities? Does social networking help?  How safe are downloads and VOD?  What about 
Netflix and Amazon, are they worth it?  On-line distributors are a dime a dozen, are any of them any 
good?  If a distributor is interested, what questions should you ask?  Real life case studies of filmmakers 
who are getting their work out after being turned down by traditional  distributors will be provided. No 
experience necessary. Bring your questions!  
 

Kelley Baker has had a long and promising career in the film industry. He has directed 3 full-length films 
(ñThe Gas Caf®ò, ñKicking Birdò and ñBirddogò) and was the sound designer on six of Gus Van Sant's 
feature films including, ñMy Own Private Idahoò, ñGood Will Huntingò, and ñFinding Forresterò. In 
addition, Baker designed the sound on Todd Haynes feature film, ñFar From Heaven ñ.  He has written 
and directed 8 short films which have aired on a variety of channels including PBS, The Learning 
Channel, Canadian and Australian television. Kelley is currently promoting his book The Angry 
Filmmaker Survival Guide and distributing his short and feature films.  Kelley attended the University of 
Southern California's "Famous Film Schoolò, where he received a BA and an MFA in Film Production. 
He also did some post-graduate work at the American Film Institute. This and three bucks gets him 
coffee at Starbucks. 

www.angryfilmmaker.com 

GREG EICHELBERGER:                  CYPRESS 
Bend But Not Break - Creating & Managing a Career in the Arts (A)   
Who really likes the idea of a starving artist? Artists do not need to starve, if they are motivated, 
dedicated, and have a plan! You can shape your artistic dreams into a viable career. What are the tools 
to help make this happen? This workshop will help you find out.  
 
Greg has been actively making all or some of his living as an artist in one way or another for almost 30 
years. He is a musician, audio engineer, producer, creative arts director, and instructor. The road to 
today has taken so many twists and turns it makes his head spin! Along this journey he has discovered 
many tools to not only survive, but to flourish. Instead of taking the ñIf I knew then...ò approach, Greg 
chooses to say ñSince I know now...ò and not only apply what he has learned to his own career, but to 
share what he has learned with others.  
 

www.grevanstudios.com 

Photo credit:  Fiona Karbo Baker 

LISA CANNING:                                                  WOODS 
Grande Skim Latte, 2 equals, Double Cup it, No starving Artists, Please (A)  
Lisa will share with you why American values are shifting to favor the strengths of the arts and how we, 
as artists, must respond.  Lisa will share her insights in how to create the mindset required to capitalize 
on this important new economic potential for artistry.  Through this presentation, you will discover what 
is needed from the 21st century artist to uncover their leadership potential and what kinds of new 
economic roles are already being realized for artists in society and especially inside corporate America. 
 
Lisa Canning is the founder of Entrepreneur The Arts ®, a 501c3 devoted to innovating through artistry.  
In September of 2010 Lisa will open The Institute for Arts Entrepreneurship in Chicago under the roof of 
Flourish Studios.  As a serial artistic entrepreneur for almost thirty years, Lisa Is developing her ninth 
creative venture using her imagination and creativity.  In 2005, she sold her first five ventures:  a musical 
mail order and rental business, 3 retail stores and a real estate property management company, totaling 
over $12 million dollars of combined revenue.  Her sixth million-dollar venture and current business, 
Lisaôs Clarinet Shop requires less than twenty hours a week to produce a six-figure income. 

www.LisasClarinetShop.com 
www.EntrepreneurTheArts.com 
www.Bite-SizeArtsEnsemble.org 



Session II cont.   
Friday 3:50 -5:00 PM 

Woods, Aspen, Cypress, Willow, and Oak are located on the main floor. 
The Parlor and Conference Rooms are located on the lower level. 

 

VA = Visual Arts, LA = Literary Arts, PA = Performing Arts, MA = Media Arts, A = All 

VICTORIA LYMAN:  Art Retail (A)                                                             OAK                                
Victoria is the owner of Allegro Dance Boutique, a retail store in Evanston, Illinois, that supplies shoes, 
apparel, and gifts for dance, gymnastics, ice skating, and exercise.  After attending the University of 
Iowa for three years as a dance major, Victoria transferred to DePaul University in Chicago and 
graduated with highest honors with a B.A. in Psychology, focusing on human development.  During her 
undergraduate career, Victoria worked at what was then called Before the Ballet for four years and later 
as the Illinois sales representative for a leading international dancewear manufacturer.  Victoria 
purchased Before the Ballet in January 2007 and re-branded the business as Allegro Dance Boutique in 
August 2008.  Most recently, Allegro has moved from its original location to a newly designed space 
triple the size.  

ONE-ON-ONE MENTORING SESSIONS ($10)                        Conference Rooms     
Elizabeth Russell - Legal Issues    
Kay Osborne - Accounting Issues    
Robert Fishbone - Author, Selling the Scream 
Tim Kelley - Legal Issues   
 
 

BOOK PROPOSAL REVIEWS             Conference Room 1  
Jennifer McCord and Sheryl Stebbins  
 

ROBERT LEE FRITZ:  Obtaining and Working on Commissions (VA)  PARLOR  
Robert Lee Fritz will discuss the creation of corporate and private commissions as part of a balanced 
approach to making money with your artwork.  Fritz will also discuss running a studio sale - having 
successfully organized his own holiday sale for over 30 years.  Covered topics will include the invitation 
of guests, the importance of demonstrations, sending out news releases, creating the appropriate sales 
ambience, hiring assistants, and ñpulling it togetherò the days of the sale. 
 
Fritzôs past commissions include orders of multiple pieces from firms such as McDonnell Douglas (over 
20 pieces), Genworth Financial (100+), Chicago Foundation for Women (200+), and Campbell Mithun 
(500+).  Fritz more frequently creates unique pieces commissioned by individuals.  These one-of-a-
kind works incorporate symbolic images about family relationships, life accomplishments, or special 
occasions (such as weddings, anniversaries, etc.) 

www.freeblownglass.com 

www.allegrodanceboutique.com 

ANDREA BURCHETT:  (VA)       WILLOW 
 



Nuts & Bolts Block  
Friday 7:30 - 8:40 PM 

Woods, Aspen, Cypress, Willow, and Oak are located on the main floor. 
The Parlor and Conference Rooms are located on the lower level. 

 

VA = Visual Arts, LA = Literary Arts, PA = Performing Arts, MA = Media Arts, A = All 

ELIZABETH RUSSELL:  Legal Issues for  Visual Artists                        WOODS  
Russell Law represents individuals and businesses in the arts and entertainment industry.  Elizabethôs 
clients have included national music, art, and design foundations; museums; authors; visual artists; 
filmmakers; musicians; and dramatists negotiation off-Broadway production agreements.  Elizabeth 
holds an undergraduate degree in music, has professional experience as an arts administrator and is 
remarkably fluent in ñplain English.ò 

TIM KELLEY:  Legal ñStuffò All Performing Artists Should Know      CYPRESS 
Join Tim Kelley for an overview of intellectual property, registering a copyright, contracts, taxes, and 
business organizations as it pertains to performing artists. 
 
Timothy S. Kelley, is an attorney in Chicago.  Prior to entering private practice, he was Executive 
Director of Lawyers for the Creative Arts (LCA).  He teaches at Columbia CollegeðChicago, and has 
taught the American Academy of Art and the Arts Management Graduate Program at the School of the 
Art Institute of Chicago.  Mr. Kelley is a past Chair of the Entertainment Law Committee of the Chicago 
Bar Association, and was for many years on the board of Directors of the Independent Feature Project/
Chicago.  He has been recognized as a ñleader in his fieldò by Chambers and Partners in their 
Chambers USA Guide, and has been recognized in entertainment law by Leading Lawyers Network.  He 
is a graduate of Chicago-Kent College of Law. 

KAY OSBORNE:  Artists as Bookkeepers                    ASPEN 
Kay Osborne has been a nonprofit professional, educator and volunteer for more than 20 years.  She 

has been active in the arts community in Springfield, Missouri since 1989 where she was the Business 

Manager for the Landers Theatre and Executive Director of Springfield Ballet.  She is currently the  

Director of the Arts Administration Major at Drury University.  Kay teaches Accounting, Nonprofit 

Organizations and Entrepreneurship.   She consults with nonprofit arts and humanities organizations 

and specializes in Governance, Management, Strategic & Business Planning, and Conflict Resolution. 

JOE ROBERTS:  BUSINESS PLAN                            PARLOR 
Do you really need a business plan?   What should be in one?  How long and detailed should it 
be?  This session will answer these questions as we take a look at what is involved in a basic business 
plan.  We will also discuss the idea of an "elevator pitch." 
 
Prof. Joseph Roberts earned his Ph.D. from the University of Chicago. He is the Coleman Foundation 
Professor of Arts Entrepreneurship & Small Business Management studies at Columbia College 
Chicago.  Roberts has been the driving force behind several community based entrepreneurship 
outreach programs throughout the Chicago land area. He has designed and implemented several 
entrepreneurship training programs and worked with numerous startup businesses and entrepreneurs. 
He has published books and written several papers and articles discussing entrepreneurship and 
economic issues. He has won several awards including the Telly and the Aegis awards for a 
documentary on entrepreneurship called ñEntrepreneurship then & nowò. 

COLEMAN FACULTY FELLOWS                   WILLOW 
The Coleman Foundation Faculty Entrepreneurship Fellows Program supports 40 faculty members at 14 
colleges and universities who engage in projects in support of entrepreneurship education which inspire 
students in non-business disciplines to gain self-employment skills and experience.  In this session, 
open to all faculty, select Fellows will present their projects. 

ONE-ON-ONE SESSIONS ($10)                  CONFERENCE ROOMS 
Janet Bloch (VA)  Matthew Hennessy (PA)  Jeffrey Fisher (MA) 
John McDavitt (VA)  Greg Eichelberger (PA)  Kelley Baker (MA) 
Robert Fritz (VA)  Victoria Lyman (PA & Retail)   Jessica & John Page (Photo) 
Ping Wu (Design)  Lisa Canning (A)   Jennifer McCord (LA) 
Sheryl Stebbins (LA) Matt Boresi (PA)   Andrea Burchett (VA) 
Vanessa E (PA)  Jeanette Smith (Licensing) 

www.erklaw.com 


